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Abstract 

 

This paper explored the role of academic research and its significance or relevance to 

business managers and sought to understand if recognition of the role of university research and 

knowledge produced by academicians influence business practices. Survey and interviews were 

conducted among business professionals in the province of Batangas, Philippines with the 

intention of determining perceptions of practitioners on academic researches and to propose 

directions to research universities in the province.  It identified the perceived value and relevancy 

of research conducted by both faculty and students to business professionals and determined if the 

latter acknowledge (or trust) universities as knowledge repositories and use them in practice.  An 

investigation on the relationships between profile of respondents and their belief and his or her 

intention to use university research was established and identified their scanning practices and 

behavior in the presence or absence of a formal research.  Results reveal that although most 

researches provide opportunities and information that support community well-being, much of it 

is either underutilized and does not provide a clear synthesized finding and solid recommendations 

to influence policies and practice.  Respondents believe that university researches are relevant but 

are difficult to access and use highly technical terms that only academicians know.   To stay abreast 

with industry trends, business professionals would experiment with innovative ways of collecting 

information and spend a lot of time looking for the next new product or process despite the 

availability of information in university research websites and publications. Other than shelving 

their research paper, educational institutions should focus more on providing a clear synthesized 

findings and solid recommendations for research that influences policies and practice as a result 

of their findings. 
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