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Abstract 

 

Financial planning is the process by which an individual identifies specific needs in the 

future and goes about coming up with a savings and investment plan to meet those needs.  Although 

financial literacy and awareness has increased among the population during the past decades, the 

savings rate and financial planning effort of a lot of Filipinos still need to be elevated to help  

prepare the citizens meet financial needs in the future like having an emergency fund for life’s 

unexpected occurrences which needs funding (health issues, accidents, among others), insurance 

for identified risks, funds for education or retirement, funds for acquiring a house or putting up a 

business, among others.  This research is an effort to elicit the level of awareness and ownership 

of financial instrument among Generation X individuals in Metro Manila. The results can be used 

to gain insights on their level of awareness, ownership and preparation to meet financial needs in 

the future.  The results can be used to identify certain courses of action to strengthen their financial 

preparation as well as for financial intermediaries to identify opportunities to address identified 

needs.  The study is a continuation on the paper delivered in the 2015 NMBC which covered the 

Generation Y. 

 

 

Personal finance 

 

Personal finance can be broadly defined as “all the financial decisions and activities of an 

individual which may include budgeting, insurance, savings, investing, debt servicing, mortgages 

and more” (http://www.investopedia.com/terms/p/personalfinance.asp).  As individuals earn 

sources of income, they acquire spending capacities and at the same time are challenged to develop 

a certain level of discipline to spend for specific needs for daily living as well as leisure and 

pleasure.  Yet, they are also challenged to set aside an amount for certain financial needs in the 

future, like acquisition of big ticket items like a house and car; a future business opportunity; funds 

for education of children; hospitalization expenses, among others. 

 

Financial planning 

 

To enable an individual to achieve that discipline, he or she has to acquire financial 

planning skills.  Financial planning can be broadly defined as an ongoing process to help one make 
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sensible decisions about money that can help one achieve ones goals in life (http://www. 

financialplanning.org.uk/wayfinder/what-financial-planning). 

 

The Institute of Financial Planning (http://www.financialplanning.org.uk/wayfinder/what-

financial-planning) offers the following basic steps in creating a sound financial plan: 

1. Establish your goals in life – short, medium and long term. 

2. Work out what assets and liabilities you have – write them down. 

3. Evaluate your current financial position –  how close are you to achieving your goals? 

4. Develop your plan – create a “route map” for achieving your different goals. 

5. Implement your plan – make the changes and make it happen. 

6. Monitor and review your plan at least yearly and make adjustments when needed. 

It sounds easy enough but many Filipinos, according to Tiongson (2011) “spend more than 

we should, borrow unnecessarily, save inadequately, hardly prepare for the long term...while there 

has been an improvement in our financial education, we still need to enhance the citizen’s ability 

to do financial planning”.  

 

Financial instruments 

 

Financial instruments as defined in this paper are the financial products that consumers can 

avail of for savings, investment and financial protection.  This paper focused on the traditional 

savings instruments of savings, current and time deposit accounts; protection instruments of life 

and non-life insurance; pre-need plans for health, education, retirement and memorial services; 

and investment instruments of treasury bills & notes, corporate bonds, UITF, mutual funds and 

common stocks.  In Annex I are definitions, advantages and disadvantages of the specified 

financial instruments. 

 

Financial instruments ownership 

 

Bank account holders 
It is reported in an edition of the World Bank Global Findex (http://www.bsp.gov.ph/ 

publications/media.asp?id=3715) that 31.3% of Filipino adults own a formal bank account, up by 

4.7 percentage points from the baseline figure of 26.6% reported in 2011. Data from the BSP 

(http://www.bsp.gov.ph/publications/speeches.asp?id=477) indicate that there are about 47 

million deposit accounts held by 38.4 million account holders in June 2014, about 38% of the 

country’s population.  From the immediately specified web source, it is stated that this is a 

considerable increase from the 40.1 million accounts in the name of 31.1 million depositors that 

was recorded as late as March 2012. 

 

The BSP also states that there is a rise in retail savers – the very segment who they believe 

can migrate into investors as they prepare for their future through trust and pension products 

(http://www.bsp.gov.ph/publications/speeches.asp?id=477).  Account ownership is generally 

higher for men, those with higher income, those with at least secondary education 

(http://www.bsp.gov.ph/publications/media.asp?id=3715) and those from the urban areas 

(http://www.bsp.gov.ph/downloads/publications/2015/NBSFIFullReport.pdf). 
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Insured Filipinos   

The Insurance Commission specifies that there were 18.5 million Filipinos with life 

insurance coverage as of 2013 

(http://www.insurance.gov.ph/_@dmin/upload/statistics/Key_Data_2013.pdf). From the same 

web source, given that the non-life insurance density is only about 17% of life insurance, it is 

estimated that around 3-4 million Filipinos are covered with some form of non-life insurance. 

 

Pre-need plan market   
The pre-need plan market has generally taken a big hit during the 2000-2009 period due to 

the closure of several big pre-need forms which eroded the public’s trust in the product.  A source 

(https://www.senate.gov.ph/publications/PB%202009-02%20%20%20What%20the%20pre-

need%20industry%20needs.pdf) reveals the pre-need industry sold 4 millions new plans during 

the 2000-2009 period, with the high posted in 2001 at almost 700k but steadily declining up to 

2009 for a low of just a little over 200k in 2009.  Given the foregoing, it is the author’s estimate 

that the number of pre-need plan holders may not even reach 4 million as of today.  

 

Investment products 

It is estimated from a BSP source (http://www.bsp.gov.ph/downloads/Publications/2013/ 

StatRep_2Sem2013e.pdf) that there are around 1.5 million trust account holders (time deposit, 

UITF, etc), 1.5% of the population.  A finance expert (So, 2015) opines that there only around 500 

thousand Filipinos with mutual funds, 0.05% of the population, while another (Merida, 2015) 

projects that around 700 hundred thousand Filipinos are invested in the stock market, 0.07% of the 

population. 

 

Generation Y 

 

Generation Y definition 

The 2015 research on the same title (Berino, 2015) is an inquiry on the financial awareness 

and ownership among Generation Y individuals in Metro Manila. Generation Y individuals are 

broadly defined as people born during the 1980s and early 1990s… who are more technologically 

savvy due to growing up within the Information Age and are prone to use media in everyday life 

(Business Dictionary, n.d., “Definition of Generation Y”).  These are individuals whose age group 

is between 20 and 35. 

 

Interest in Generation Y 

The author’s specific interest in Generation Y is due to the fact that they are generally 

starting out in their careers, acquiring income abilities and starting to strike out on their own in 

charting their life for the future.  The author works directly with this generation specially those 

who are enrolled in the MBA program in DLSU where he has been teaching for the past 14 years.  

In addition, the author also works as an agency executive in a leading life insurer in the Philippines 

whose primary objective is to help address the insurance and financial planning needs of Filipinos. 

 

Generation Y sample 

The sample study, done thru purposive sampling, comes from students of the author as well 

as individuals from a BPO center.  The results are meant to contribute to the body of knowledge 
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regarding Generation Y in relation to their financial instrument awareness and ownership and their 

specific rating and evaluation regarding identified financial instruments. 

The sample size for the study was 90 individuals.  The author devised a survey 

questionnaire which can be seen in Annex II.  The study showcased trends and distribution among 

the characteristics and attributes identified in the questionnaire.  

 

Generation X 

Generation X definition 

The 2016 edition of this paper focuses on the Generation X to compare and contrast the 

financial instrument awareness and ownership between the Generation X and Y.  Generation X is 

the label for people born in the 1960s and 1970s (Business Dictionary, n.d., “Definition of 

Generation X). A source (http://socialmarketing.org/archives/generations-xy-z-and-the-others/) 

specifies that this generation is well-educated with specific concern on financial planning as well 

as raising a family properly. 

 

Interest in Generation X  

The author is a member of the Generation X and as stated is interested to provide points of 

comparison between the two generations stated earlier. 

 

Generation X sample 

As with the 2015 study, study was done through purposive sampling among the author’s 

peer group from his college and graduate studies classmates, officemates and other contacts.  The 

same survey form in Annex II was used. There was however a limited response of only 20 from  

the targeted sample size of 50.  This limits the results’ representativeness. Nevertheless, the 

results can help contribute to the literature on the subject as well as provide certain insights from 

this population segment. 

 

Demographic highlights 

 

Age, Gender and Status distribution  

In the Generation Y study, most fall within the 20-25 age group, are female and single. 

Generation Y 

 
 

Expectedly, the Generation X results show an older age group with more males and more 

married individuals. 

 

 

  

Age group Frequency % to total Gender Frequency % to total Status Frequency % to total

   20-25 40 44%    Male 37 43%   Single 58 74%

   26-30 34 38%    Female 49 57%   Married 20 26%

   31-35 16 18% Totals 86 100% Totals 78 100%

Totals 90 100%
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Generation X 

 
 

Education and Occupation   

For the Generation Y study, majority are college graduates in business and work in 

professional/ technical positions with some in supervisory/managerial levels. 

 

Generation Y 

 

 
 

The Generation X study also showed majority with college degrees with most working as 

professional/technical workers.  There was a higher percentage from this sample in the 

supervisory/managerial level.  There were two who were already retired, an occurrence not 

expected among Generation Y. 

 

Generation X 

 
  

Age group Frequency % to total Gender Frequency % to total Status Frequency % to total

37-42 7 39%    Male 12 60%   Single 5 26%

43-49 4 22%    Female 8 40%   Married 14 74%

50-56 7 39% Totals 20 23% Totals 19 100%

Totals 18 100%

Education Frequency % to total Occupation Frequency % to total

  Business/economics 48 55%   Professional/technical 44 51%

  Engineering/IT 18 21%   Clerical 16 18%

  Nursing & AMP 10 11%   Supervisor/manager 13 15%

  Education/Law/Soc sciences 6 7%   Sales 12 14%

  Tech/Vocational 5 6%   Self-employed 2 2%

Totals 87 100% Totals 87 100%

Education Frequency % to total Occupation Frequency % to total

  Business/economics 11 58%   Professional/technical 11 55%

  Engineering/IT 2 11%   Clerical 2 10%

  Nursing & AMP 2 11%   Supervisor/manager 4 20%

  Education/Law/Soc sciences 4 21%   Self-employed 1 5%

Totals 19 100%   Retired 2 10%

Totals 20 100%
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Industry  

Majority of those surveyed work in the service industry followed by those in finance while 

most have worked 5 years of less. 

 

Generation Y 

 
 

The Generation X sample also showed more percentage in the service and finance field.  

Similar to age, the sample exhibited longer years of work with more than 20 years accounting for 

half of the sample. 

 

Generation Y 

 
 

Monthly income   

The Generation Y sample showed a majority earning between P11,000 to P20,000 while a 

significant share comes from the P21K-P30K and P31K-50K income range each. 

 

Generation Y 

 
 

As expected, the Generation X sample exhibited higher levels of income with more than 

50% earning more than P50,000 a month or more. 

  

Industry Frequency % to total Years of Work Frequency % to total

   Service 35 44%   <= 5 years 55 69%

   Finance 18 23%   6-10 years 20 25%

   Manufacturing 9 11%   >= 11 years 5 6%

   Government 7 9% Totals 80 100%

   NGO 5 6%

   Others 5 6%

Totals 79 100%

Industry Frequency % to total Years of Work Frequency % to total

   Service 7 39%   15-20 years 8 47%

   Finance 4 22%   21-29 years 5 29%

   Government 3 17%   >= 30 years 4 24%

   Education 2 11% Totals 17 100%

   Transport 2 11%

Totals 18 100%

Monthly income Frequency % to total

  <= P10K 8 10%

  P11K - <= P20K 28 35%

  P21K - <= P30K 19 24%

  P31K - <=P50K 19 24%

  >=  P50K 5 6%

Totals 79 100%
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Generation X 

 
 

There were marked difference noticed between the two generations in the following areas:  

age, status (more Generation X married), occupation (more Generation X in 

supervisory/managerial posts), years of work, monthly income (higher among Generation X).   No 

claims however are made regarding statistical significance of differences, just the general  trend. 

The differences cited above, however, are consistent with experience and literature on these 

subjects. 

 

Financial instrument awareness and ownership 

 

Bank account 

 

Generation Y   

Eighty of the 90 (89%) sampled reported bank account ownership, mostly savings account.  

Almost an equal number had 1 or more than 2 or more bank accounts. A significant percentage of 

the sampled owned personal accounts as opposed to corporate accounts.  This result is a lot higher 

than the 31% national average (http://www.bsp.gov.ph/publications/media.asp?id=3715).  Most 

have had their accounts for 5 years or less.  Time deposit is not a preference among the depositors 

since only a small percentage have it or have had one. 

 

Generation X 

Similar results were obtained from this generation although at a higher percentage for bank 

ownership at 95%, most of which are also personal accounts. Generation X however exhibited 

more in terms of number of accounts from 3-4 with higher checking account ownership. Length 

of account ownership is also longer but share the same results in terms of non-preference for time 

deposits.   

 

Savings account rating scale 

 

Generation Y 

Respondents have a generally favorable viewpoint about savings account being good 

investment, accessible and safe as can be seen from the results below.  There is a segment, a third 

of the sample, who do not feel it provides good interest income and 11% who do not view it as a 

good investment. 

  

Monthly income Frequency % to total

  <= P30K 2 13%

  P31K - <= P50K 6 38%

  P51K - <= P70K 2 13%

  P71K - <=P99K 2 13%

  >=  P100K 4 25%

Totals 16 100%
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                                                                     Strongly                                                         Strongly 

                                                                       Agree         Agree    Neutral     Disagree     Disagree 

1.  A savings account is good investment.        36              26           11               8                 2 

2.  A savings account can be easily accessed.  55              29           ___             ___              ___ 

3.  Savings accounts provide safety for            39              35             6               ___             ___ 

depositors’ money. 

4.  Savings accounts provide good interest      25                6            26               15               12  

income. 

 

Generation X 

Similar results were obtained in terms of savings account being favorable as an investment 

and ease in accessibility. A higher percentage however at 65% (versus 30% of Generation Y) 

indicates savings account not providing good interest income. We may infer here certain maturity 

among this group in terms of appreciating the instrument’s value.  

 

                                                                      Strongly                                                         Strongly 

                                                                       Agree         Agree    Neutral     Disagree     Disagree 

1.  A savings account is good investment.         5                6            3                 3                2 

2.  A savings account can be easily accessed.  13               6           ___             ___              ___ 

3.  Savings accounts provide safety for             7              10             2               ___             ___ 

depositors’ money. 

4.  Savings accounts provide good interest        4                1             2                6               7  

income. 

 

Insurance  

 

Generation Y 

Health insurance ownership was the highest followed by life insurance.  Health insurance 

awareness is high most probably because it is a staple employment benefit.  The percentage of 

ownership for all forms of insurance (40%) for the sample is also higher than the national average 

(18%) (http://www.insurance.gov.ph/_@dmin/upload/statistics/Key_Data_2013.pdf).  

 

Type of insurance        Ownership                    Awareness 

Life insurance                  52 (58%)                        16 (18%) 

Home insurance               18 (20%)                        19 (21%) 

Auto insurance                 26 (29%)                        19 (21%) 

Accident insurance           23 (26%)                       17 (19%) 

Health insurance              59 (66%)                        20 (22%) 

 

There is also a good percentage of awareness of the different types of insurance specified 

where about a fifth of the sample exhibiting awareness.  In addition, majority of those with 

insurance also specified that they either “Strongly agree” or “Agree” that insurance provides for 

good protection for the risk they cover as well as they are also good investment.  Insurance 

ownership among the sample however is significantly lower than that of bank account – 40% 

average for the former vs. 89% for the latter. 
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Generation X 

There is a significantly higher level of ownership of the different insurance types among 

Generation X (73%) compared to Y (40%).  This is expected since they have a higher level of 

income, higher purchasing capacities, more properties and risks that need to be insured compared 

to their younger generation. 

 

Type of insurance        Ownership                     

Life insurance                  18 (90%)                         

Home insurance               14 (70%)                         

Auto insurance                 12 (60%)                         

Accident insurance           11 (55%)                        

Health insurance              18 (90%)                         

 

Similar to the Generation Y results, significant percentage of Generation X indicated either 

“Strongly agree” or “Agree” in relation to insurance providing good protection as well as good 

investment.  Average insurance ownership percentage among the sample at 73% is closer to bank 

ownership at 95% versus the Generation Y.  

 

Pre-need plans 

 

Generation Y 

There is an almost equal ownership for the specified pre-need plans as well as their 

awareness.  But the pre-need plans ownership from the sample (18%) is significantly lower 

compared to bank account (89%) and insurance (40%).  It is however three times higher than the 

national estimate of 5% (https://www.senate.gov.ph/publications/PB%202009-02%20-

%20%20What %20the%20pre-need%20industry%20needs.pdf). 

 

Type of pre-need        Ownership                    Awareness 

Education plan               16 (18%)                          53 (59%)   

Pension plan                   17 (19%)                         50 (56%)  

Memorial services/lot     16 (18%)                         48 (53%) 

 

 

Majority of those with pre-need plans also specified that they either “Strongly agree” or 

“Agree” that pre-need plans provide for good protection for the risk they cover as well as they are 

also good investment.  More than half indicate awareness which points to an inclined need for the 

services in the future.       

 

Generation X 

This generation’s low education plan ownership may indicate children who have finished 

college studies already.  They have higher percentage of pension plan ownership indicating 

retirement as a significant need.  In fact, two of the sample are retired already.  A higher percentage 

is also indicated for memorial services/lot, an intimation of mortality awareness from this group 

they need to prepare for. 
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Type of pre-need        Ownership                    Awareness 

Education plan                  5 (25%)                           3 (15%)   

Pension plan                    11 (55%)                          3 (15%)  

Memorial services/lot       6 (30%)                          2 (10%) 

 

Just like for insurance and their younger generation counterparts, they indicated “Strongly 

agree” or “Agree” about pre-need providing good protection and a good investment.  

 

Investment instruments 

 

Generation Y 

Mutual funds and stocks are the most preferred investments among the surveyed 

respondents although they are lower in terms of ownership compared to bank accounts, insurance 

and pre-need plans.  What works in favor of the mentioned investment choices however is the 

good awareness among the respondents about them (average of 48%).   

 

Type of investment        Ownership                    Awareness 

T.bills/T.notes                     3 (3%)                            35 (39%) 

Corporate bonds                 4 (4%)                             37 (41%)     

UITF                                 10 (11%)                          50  (56%) 

Mutual funds                     19 (21%)                          45 (50%) 

Stocks                                15 (17%)                          49 (54%) 

 

Again, just like the previously discussed financial instruments, the ownership for these 

investment instruments are higher than the national averages. 

In general, majority of those with the above investments also specified that they either 

“Strongly agree” or “Agree” that the investment vehicles either provide safety of invested capital 

and good return on investment.  

 

Generation X 

Type of investment        Ownership                    Awareness 

T.bills/T.notes                     0 (0%)                              6 (30%) 

Corporate bonds                 2 (10%)                             7 (35%)     

UITF                                   6 (30%)                            5 (25%) 

Mutual funds                      5 (25%)                            7 (35%) 

Stocks                                 9 (45%)                            9 (45%) 

 

Just like the previous instruments, the Generation X percentage for these set of investment 

instruments are generally higher compared to Generation Y.  This may be ascribed to their higher 

income and higher level of investment sophistication, Awareness is lower since more of the 

percentage already owns the instrument.   
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Financial needs prioritization 

 
 

Generation Y 

Based on the above ranking, even with the relative youth and lower income capacity of the 

Generation Y surveyed relative to their Generation X, they already know the things they have to  

prepare for financially by citing as top preferences (1) funds for day-to-day expenses, (2) health 

and illness expense, and (3) savings for emergency fund. 

It is also significant to point out that those ranked from 4th to 7th are activities with 

noteworthy impact on the samples’ personal and financial well-being (education fund, purchase of 

house, retirement, business start-up).  House purchase is significantly more important to this 

generation compared to Generation X since the latter has most likely acquired their own property 

already.  Lower tiered ranking (8th to11th) were reserved for leisure, recreation and special 

purchases.  

 

Generation X 

The sampled groups also identified the same top 3 as their younger counterpart although 

with a little difference in ranking: (1) health and illness expenses, (2) funds for day-today expenses, 

and (3) savings for emergency fund. 

Ranked 4th to 6th are within the same rank range of Generation Y although different in 

priority, ie (4) retirement fund, (5) education fund, and (6) business start-up.   

Funds for leisure and recreation is significantly more important for this group than 

Generation Y which may signify enjoy life fruits after working for at least 25 years or more. 

Spearman-rank correlation 

The Spearman-rank correlation (http://www.statisticssolutions.com/correlation-pearson-

kendall-spearman/) was used to evaluate any statistical significance in the differences in ranking 

of the two groups.   

 

 

  Generation Y  Generation X

Financial need Rank Score Rank Score

Funds for day-to-day expenses    1 3.12 2 2.68

Health and illness expense           2 3.42 1 2.37

Savings for emergency fund     3 3.84 3 3.95

Education fund                              4 4.53 5 4.84

Future purchase of a house      5 5.08 9 8.53

Retirement fund  6 6.14 4 4.00

Future start-up capital in business  7 6.25 6 6.63

Future travel  8 7.76 8 8.11

Future purchase of a car  9 8.81 11 9.26

Funds for leisure and recreation  10 8.87 7 7.42

Funds for special purchase (gadgets, 11 9.57 10 9.11

     appliances, others)

Funds for donation and contribution  12 10.56 12 9.63
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Since the sum of difference is equal to zero, the Spearman-r value then is equal to 1.  This 

means both generations ranked the financial needs generally the same despite some of the 

identified differences.  

 

Conclusions 

 

Generation Y 

The results reveal that even at an early age, the Generation Y surveyed already exhibit 

awareness as well as ownership of the identified financial instruments.  The percentage results as 

compared to the national average are also a lot higher.  This is most likely due to where they stay 

(Metro Manila) which exhibits higher educational levels and income among to the general 

population. 

Although preference of respondents tend to be the traditional savings account and 

insurance, awareness for other forms of investments like UITF, mutual funds and stocks are 

relatively good.  The awareness comes from several sources – school, advertisement, web source, 

family/friends, sales agents. 

The Generation Y despite their youth are already conscious of the need to provide for 

certain identified financial needs considered as priorities - expenses for day-to-day, health, 

emergency; as well as funds for education, retirement, house purchase and business start-up.  

 

Generation X 

Due to their more experience, better job positions and higher income, Generation X as 

expected exhibited higher ownership among the various financial instruments that were surveyed 

of them compared to their younger counterparts. 

As with the Generation Y results, percentage of financial instruments ownership is higher 

compared to the national average (sample were Manila residents) and higher preference were 

  Gen Y  Gen X Difference

Financial need Rank Rank in rank

Funds for day-to-day expenses    1 2 -1

Health and illness expense           2 1 1

Savings for emergency fund     3 3 0

Education fund                              4 5 -1

Future purchase of a house      5 9 -4

Retirement fund  6 4 2

Future start-up capital in business  7 6 1

Future travel  8 8 0

Future purchase of a car  9 11 -2

Funds for leisure and recreation  10 7 3

Funds for special purchase (gadgets, etc) 11 10 1

Funds for donation and contribution  12 12 0

Sum of 0

differences



  4th National Business and Management Conference 

  Ateneo de Davao University 
  July 22-23, 2016 

 

266 

 

specified for savings account, then insurance and pre-need with investment instruments with lesser 

priority.  

 

Recommendations 

 

The banking sector is still the most preferred savings and investment vehicle for both generations. 

Banks should endeavor to further improve their products and services for the segments to cement 

their hold on the market. 

There are opportunities which can be exploited by insurance and pre-need companies to 

expand their sales and marketing activities in order to tap the needs of both markets which can be 

provided for by their products specifically in the areas of protection, health, education, retirement 

and accident. Both generations are more focused on protection and health although Generation X 

has more pronounced ownership and is also starting to focus on retirement and memorial services.  

Investment companies can also enhance their ability to communicate and reach out to both 

segments in order to convince them about the potential in participating in UITF, mutual funds and 

stock investments to afford them potential for higher income.  This is significant considering the 

high awareness of the respondents about these products but there is a gap between ownership and 

awareness, especially for Generation Y.  The companies have to be able to educate the market 

about the possible risks and how they can be mitigated. The upside potential of growing the income 

and wealth of investors can be emphasized. 

Study on other generations – baby boomers (born after World War 2 up to 1959) and the 

millennials (born from 1985 onwards) should also be undertaken to have a more complete picture 

of the various generation’s financial awareness and ownership.  
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