
  4th National Business and Management Conference 

  Ateneo de Davao University 
  July 22-23, 2016 

 

315 

 

Session J – Tourism 
 

GET THE PARTY STARTED: UNCOVERING FACTORS THAT DRIVE 

PARTICIPANTS TO DESTINATION MUSIC FESTIVALS 

 

Lysa Sanchez, Jhona Camba, Geraldine Pascual 

De La Salle University 

lysa.sanchez@dlsu.edu.ph; jhona.camba@dlsu.edu.ph; geraldinecp2000@yahoo.com 
 

 

Abstract 

Sustainable event tourism has been a buzz word reflecting suggested approach to tourism 

destination competitiveness. This research study is included in the DLSU-URCO funded project 

entitled “Development of “Catanduanes Reef Break”: A Case with an Accompanying Teaching 

Note on Event Sustainability”. The aim of the study is to uncover factors that will attract 

participants to destination music festivals particularly the Catanduanes Reef Break 2016  (CRB) 

to make the event sustainable and determine customer satisfaction. The research tools used are 

combinations of quantitative survey and qualitative observation methodologies to obtain more 

consistent results. These will enable event organizers and tourism officials to strategize and 

develop promising engagement activities for participants to future destination festivals (in the 

Catanduanes area and neighbouring Bicol provinces). 
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Introduction 

 

The Festival is a type of themed special event that involves a sense of celebration and an 

experience enjoyment among its participants (Ma & Lew, 2012). Therefore, music festival is an 

event that uses music to celebrate and brings joy to its participants. Festivals are being employed 

as tools in destination image-making, re-positioning strategies, and branding (Getz, 2010).  

Furthermore, destination music festival aims to raise awareness of a particular place including their 

local products, wonderful places, and variety of artists. It can also provide tourism wherein local 

communities can benefit from (Arcodia & Whitford, 2006).  Nonetheless, festivals that 

“…marketed for tourism…, increasingly lack meaningful connections… This is not necessarily 

bad, but it does present different challenges to different types of celebrations.” (Ma & Lew, 2012). 

In the Philippines, the destination music festival is emerging in many parts of the country. 

And apparently, each of the destination music festival has different requirements wherein 

organizers must specifically know what kind of quality of its services, maximize its potentials and 

reach its sustainability in order to achieve success. Getz (2010) revealed that festival’s theme are 

being made by the organizers and should not always be associated with the social/cultural 

phenomenon. He also added that researches can be done through comparative and cross-cultural 

studies. 

One study has shown that “failing to be attractive to both tourists and local residents is that 

event organizers de-contextualize or mis-contextualize the festivals” (Ma & Lew, 2012).  Tourists 

attend festivals because they have certain expectations, including historic or geographical 

experiential value (Ma & Lew 2012, Yang, Gu and Cen, 2011). It is also possible that participants 

attend according to Arcodia & Whitford, (2006) because “Festivals also encourage a more 

effective use of community resources by giving organizers and participants the opportunity to 

explore local resources...”. Gibson and Connell (2007) also stated that “music tourism destinations 

are capable… of enticing tourists inside and inviting them to feel part of a musical community”. 

Consequently, “to fully understand and create knowledge about festivals it is also necessary to 

consider ….. why people attend (or do not)...” (Getz, 2010) 

 

Objective and Scope & Limitation 

 

This research examines the reasons why guests of Catanduanes Reef Break 2016 attend the 

destination music festival. It draws out factors best identified by event guests that ensure their 

satisfaction in pursuing such festivity.  

Philippines destination music festivals are surprisingly of minimal information and have 

limited researched or scientific studies. Hence, this study while it itemizes the significances of 

various destination festivals focuses on the Catanduanes Reef Break event of 2016 (CRB 2016); 

and results made from the qualitative and quantitative surveys are reaffirmed through a cross-

reference with various related literature from similar destination musical events. Further, in the 

absence of the concrete scholarly results and references, this paper would be a start up point to 

succeeding guest satusfaction studies amongst musical events held in distinct locations. 

Also, to further  sieve the parameters of cross-reference events, the study identified three 

events covering the following filters: (1) organized by one group/company/coordinator; (2) 

comprised of an activity and music sub-events; (3) activities are more than one full day; and (4) 

event location is outside Mega-Manila. 
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Methodology 

 

To appreciate the results on which factors affect event goers to destination music festivals 

such as the CRB 2016, the proponents conducted random quantitative survey to more than 100 

participants during the event dates (May 19-21, 2016). The questionnaire was designed distinct to 

the sub-events comprising of: (1) sports, i.e. water surf and skate board activitites; and (2) musical 

program, i.e. bands and disc jockeys fashioned for three (3) whole days in the island of 

Catanduanes. The design was also patterned from an ongoing case study in relation to the 2015 

CRB event. 

The qualitative method on the other hand presents the list of inspections observed by the 

researchers during the 3-day event. The results are categorized based on similarities of inspection, 

accompanied by verbal confirmation without aided and probing-leading questions. When needed, 

verbal confirmation (not more than 2 questions) are closed-ended queries answerable by “Yes or 

No” replies. 

 

Related Literature 

 

The related literature was derived from the following Philippine destination music 

festivals: Malasimbo Music Festival in Puerto Galera, Oriental Mindoro; Summer Siren in Crystal 

Beach, Zambales; Soul Surf Festival in San Juan, La Union; and Catanduanes Reef Break in 

Puraran, Catanduanes. These festivals were chosen for the following factors: one major organizer, 

one specific location, 2-3 days duration, and various packages. 

Malasimbo Music Festival in Puerto Galera, Oriental Mindoro was launched in 2011  by 

the D’Aboville Foundation and Volume Unit Entertainment. The festival is structured on “Four 

Pillars” namely: Music, Arts, Environment, and Indigenous People. They aim to combine Filipino 

heritage, international artists and social responsibility through the event. The festival is located at 

the foot of Mt. Malasimbo where local and international artists perform, art installations can be 

viewed and local culture of the Mangyans can be experienced.  According to the founder Hubert 

D’Aboville “Instead of bringing the Filipino around the world, we want the world to come to 

Puerto Galera”(Oriel,2015). Puerto Galera has white sand beaches, mountains and falls that 

tourists enjoy exploring. According to the Asianparent.com, Malasimbo is an excellent place for a 

family friendly party vacation since it allows families to be disconnected from technology, the 

venue can be considered as a huge playground for children and the program is designed for parents. 

“Kids have always been a part of the Malasimbo Festival,” says Co-founder and Festival 

Director Miro Grgic. “We have many kids coming to the festival and they all play on the grounds 

anyway,” (Sy,2016). Stylebible.ph mentioned that the reason Malasimbo gained a cult following 

was because the artists are well-curated and passionate about their craft, the program was well 

planned for the discerning music lovers, there are various activities for everyone to be entertained 

aside from the evening performances such as yoga, capoiera, tours, and kite boarding exhibition, 

The entire venue is conducive to relaxing and appreciating music and arts. The art installations 

were social media worthy to upload (Jocom, 2016). 

Tim Yap from philstar.com observed that the vibe of Malasimbo brought people from 

various fields together because of the good music and good company. There were a lot of activities 

offered to the participants such as lit up hula hoops, glow in the dark gadgets, and poi. Interesting 
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dishes from the food booths were available to guests such as the now famous Daba Dobo, the 

founder of the festival’s version of adobo and kesong  puti panini.  

Another festival that is gaining a following is Summer Siren in Zambales.  It is located in 

Crystal Beach in San Narciso that has an expansive beachfront and is considered as a popular 

surfing spot. The festival was launched in 2014 by Travel Factor and it combined 3 factors such 

as Beach, Play and Party.  There are various activities that were enjoyed by the guests such as the 

rave party with international and local DJs; flow, poi and fire dancing workshops, exercise classes; 

glamping accommodations;  make your own art; giant beer pong; free iced tea drinks; and live 

performances from well know artists (Andres,2016). Airra Daniel of Balikbayanmag.com 

observed that Summer Siren was able to provide clean bathrooms, food booths, well known artists 

and various activities to keep all guests entertained such as yoga and poi dancing. 

In 2013, STOKEDINC. in cooperation with La Union Surf School organized the Soul Surf 

Festival in La Union.  La Union is considered as a top surfing destination with waves suitable for 

beginners to professionals. Philip Manahan the organizer stated that the inspiration for the event 

was "We wanted to do something more than a collection of local and international artists, we tried 

to focus on the participation and experience of each of our patrons by providing venue and platform 

such as music, surfing, festive food and DIY arts to spirit them away from their binding routine 

and encourage them to commit to something communal driven and personally galvanizing. 

Everyone was in the same moment, everyone had their own process and we were all turned into 

storytellers,” (Choose Philippines, 2013). The organizers combined Music, Surfing and Art to keep 

participants entertained before the musical performances.  There was a surfing competition, 

international and local musicians, surf lessons, beach sport competitions, film exhibits, carnival 

games and live art  

In 2014, Surf4Ezra organized the Catanduanes Reef Break a Surf, Skate and Music Festival 

in Puraran, Catanduanes is located in the Bicol Region and has white sand beaches and falls for 

tourists. Attendees enjoyed various activities such as surf lessons at the CRB surf clinic,  bikini 

open, music from various artists and surf and skate competitions  

 

Framework 

 

 
Figure 1. Six P’s of Event Marketing 
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This study uses the six P’s of event marketing of Preston as a guide to clearly understand 

and implement the factors that contribute in a destination music festival that will surely interact 

with the participants. These six P’s of event marketing is composed of place, process, product, 

price, promotion and people.  

 

Place 

The Place is where all the actions are taken into place. In a destination music festival, the 

place is the number one essential factor, because the organizers mostly aim to boost the travel and 

tourism industry of the chosen location. In place, it is incredibly important to consider and plan 

the different modes of transportation going to the chosen location for the convenience of the 

customers. Moreover, since destination music festival events are participated by hundreds of 

people, the organizer must also consider the layout or architectural design of the whole place. 

Nevertheless, there are studies that the place is a huge factor why participants attend in a 

destination music festival. 

 

Process 

The Process in six p’s of event marketing is controlling the quality of the product, services 

and most especially the procedure from the start until the end of the event.  It includes the steps of 

getting the products and passing it to the customers. The destination music festival organizers must 

have an accurate plan in each possible scenario to guarantee the success of the event. In addition, 

the organizers of destination music festival have to consider the flow of all the P’s in an event 

marketing. 

 

Product 

The Product is the goods or services offered to the customers. This is defined as the end 

benefit of the customers given by the organizers. In a destination music festival such as 

Catanduanes Reef Break, the products are music festival, surfing competition and downhill 

skateboarding competition. Furthermore, in terms of sponsorships, the destination music festival 

organizers must consider the arrangement of the agreement. 

 

Price 

The Price determines the value the event. It has to be the right amount in order to reach the 

win-win relationship with the customer that leads to repeat purchase. The destination music 

festivals, mostly sell their product through packages since the participants attend in a group. The 

destination music festival organizer must do research on how much does their product sell that is 

affordable to its target market including the people who join the competitions. 

 

Promotion 

Promotion is mainly the distribution of the information to its target market through 

different channels such as radio, newspapers, television, and online forms. However, the 

organizers must know-where to place their advertisements in order to capture the right target 

market. Clearly, in destination music festival, the organizers influence and encourage the target 

market to attend and participate in the event. 
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People 

Interestingly, some people think that People refer to customer, but it is not. The People are 

all the stakeholders,; persons who are involved in the business from the managers down to blue 

collar level. In a destination music festival, the People are the organizers, local government, 

tourists, sponsors and especially participants. People are very important in a destination music 

festival because they are the face of the event.   

Moreover, participant is part of the People who are very essential, without participants the 

event is automatically unsuccessful. The participants’ satisfaction in a destination music festival 

will lead them to attend again on the next event or perhaps influence other friends to attend the 

event. They will be the basis of the success of the destination music festival if they will go back 

and buy products from that place even without the event. They will be the one who will spread the 

experiences they encountered in attending the music festival. Therefore, the participants are the 

reason why a destination music festival exists. In other words, a business is not a business without 

the customers. Hence, the destination music festival organizers should know well the participants 

in order to strengthen the factors why they attend such event. 

It is clear that a destination music festival revolves around the six P’s of event marketing.  

Thus, this study focuses on the participants’ perception and other valuable  factors that motivate 

them to attend. 

 

Findings 

 

a. Survey 

Demographic results for the survey revealed that men (65%) are likely to attend destination 

music festivals covering sports and music. While majority of event goers are within the age range 

of 18 to 25 years old (57%), followed by the 26 to 35 years old (17%). This means that destination 

music festivals largely captures the millenials as its target market. 

Results also showed that there is no siginificance if guest is a first-time attendee or have 

experienced a destination event. The equal relationship of results presents that each new attendee 

may have been influenced by an experienced event goer to pursue attending destination festivals. 

However, it was evident that most of the partipants have 2 or less than years in attending events 

with inculcated surfing activities (1-2years, 27%; and less than 1 year, 25%). This may also 

represent that respondents are likely those who have been recently introduced to surfing, and/or 

event goers observing destination events but trying an alternative activity involving water surf. 
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Respondents replied various factors influencing their decision to attend destination events. 

However, when asked which among the factors they have identified as a main reason or influencer, 

majority responded that “Artist/Program” is the majority feedback (23%). This means that while 

price/package and location are frequently considered as a driver to attend events, the satisfaction 

of guests would be measured with the artist/program designed for the festival. 

In relation to the CRB 2016, 43% mentioned of respondents mentioned that they attended the CRB 

because of the artist/music; followed by surf events and other activities, both with 14% respondent 

share. Therefore, regardless of the musical line up is a top driver for event goers regardless what 

activities or sports design will be conducted with CRB. Also, favourable results were evident when 

83% of respondents said they will recommend CRB to their friends and family. 

b. Observation 

The results of the observation (CRB 2016) were harmonized using the following categories: 

 Registrations/Payment. CRB 2016 introduced digital features in registration thorugh an online 

portal. Further it initiated an RFID event membership which identifies guests according to 

package type and distinct event privileges. However, it was observed that day-pass goers (i.e. 

onsite/walk in) are less aligned to the digital offers; hence making it more difficult to manage 

food purchase via the RFID links. 

 Logistics/Transportation. CRB destination was held in the subdued area of Puraran. The 

location is a hindrance for participants with challenges in terms of transport. Likewise, transit 

of goods was also difficult for those without vehicles; while many of private vehicles are not 

allowed within the event premise as parking is not sufficient for the guests. 

 Accommodation/Food. Participants found the food prices expensive compared to its serving 

size. Further, there are limited choices for snacks as there are less food booths during the event 

but solely limited to the resorts snack bars (i.e. expensively priced). It was also observed that 

the implementation of the RFID for food purchase was disorganized and resulted to queing, 

late order services, and food cancellation. While comfort rooms and bathing facilities are 

limited to campers and day-trip guests which steered negative comments from event goers. 

 Artist/Program. Guests presented positive reaction and acceptance to every musical event. 

While there have been suggestion for more artists, it was viewed that there are more 

attendance to the music program proper. Also, it was noticed that when a electric/power issue 

Top 3 factors affecting decision to join destination musical events: 

 Location (20%). Location place a critical role as it offers the ambiance of the whole event. As it 

coins, destination is a crucial factor that influence event goers as it pre-empts the program 

outcome of the festival.  

 

 Price and Package (15%). Destination events as it involve more than a 24-hour program offers 

packages suitable to a full program or per day participation service.  Because of these packages 

must be priced accordingly; that is, package offering commensurate the price to be paid by 

participants. 

  

 Artist/Program (13%). The program as whole is the life blood of the destination event as it fulfils 

the expectations of guests.  
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was encountered, back up for music programs did not have alternative to pursue the event. 

Because the activity was held in an open space, heavy rain and electric/power issues just 

ceased any planned activity. 

 Activities aside from music program.Musical events were concentrated during the the late 

afternoon to evening only. This means that guests were encouraged to view the sports 

competition which is difficult to be observed given the distance and nature of the sporting 

events.  

c. Cross-referenced Findings 

 Music as identified with  other destination music festivals and the CRB research presents the 

primary factor why guests choose to go out of their way such as long-distance locations or 

even spend suitable-priced packages. This means that if program line up for music is designed 

accordingly, guests will be influenced to go to these events. 

 Destination festivals are likely designed to millenials. This means that target market for this 

events will be largely attended by guests. Tartgetting this group will likely get favourable 

attendance results. 

Recommendations 

 

The researchers recommend the following suggestions so that participants will be enticed 

to attend destination music festivals: 

 The venue should be accessible and the availability of transportation options are available 

for participants. 

 Packages should be attractive and worth the price. Variety of affordable, delicious and 

innovative food options should be available. 

 Accommodations should be clean and there should be ample toilets for all the guests. The 

organizers should include nteresting activities and tour packages to cater to different 

types of customers. 

 A well planned program and line up of artists to cater to the discerning taste of attendees.  

The event should showcase and discover local artists and offer more art exhibits. 

 More social media promotion geared towards the target market of 18-35 year olds. 

 More studies should be done to further validate the results of this survey as data for 

Philippine destination festivals is very limited. 

 

Conclusion 

 

To conclude the study, the main drivers for participants to attend destination music festivals 

are the attractive destination, program line up and the different activities that can cater to different 

personalities and preferences.  To sustain a music festival, organizers need to anticipate what will 

excite participants to exert effort to attend their event.  Due to the influence of social media, 

attendees are very discerning when it comes to spending their hard earned money. They can easily 

compare the program and reviews of previous festivals. When they attend a specific music festival 

they already have a preconceived notion on what to expect based on social media sites. Event 

organizers need to improve their standard of service to be able to capture and grow the local and 

international market. 

 

  


