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Abstract 

Financial planning is the process by which an individual identifies specific needs in the future and 

goes about coming up with a savings and investment plan to meet those needs. Although financial 

literacy and awareness has increased among the population during the past decades, the savings rate 

and financial planning effort of a lot of Filipinos still need to be elevated to help prepare the citizens 

meet financial needs in the future like having an emergency fund for life’s unexpected occurrences 

which needs funding (health issues, accidents, among others), insurance for identified risks, funds 

for education or retirement, funds for acquiring a house or putting up a business, among others.  This 

research is an effort to elicit the level of awareness and ownership of financial instrument among 

Generation Y individuals in Metro Manila. The results can be used to gain insights on their level of 

awareness, ownership and preparation to meet financial needs in the future.  The results can be used 

to identify certain courses of action to strengthen their financial preparation as well as for financial 

intermediaries to identify opportunities to address identified needs. 

 

Personal finance 

Personal finance can be broadly defined as “all the financial decisions and activities of an 

individual which may include budgeting, insurance, savings, investing, debt servicing, mortgages 

and more” [1]. As individuals earn sources of income, they acquire spending capacities and at the 

same time are challenged to develop a certain level of discipline to spend for specific needs for 

daily living as well as leisure and pleasure.  Yet, they are also challenged to set aside an amount 

for certain financial needs in the future, like acquisition of big ticket items like a house and car; a 

future business opportunity; funds for education of children; hospitalization expenses, among 

others. 

Financial planning 

To enable an individual to achieve that discipline, he or she has to acquire financial planning 

skills. Financial planning can be broadly defined as an ongoing process to help one make sensible 

decisions about money that can help one achieve ones goals in life [2]. 

The Institute of Financial Planning [2] offers the following basic steps in creating a sound 

financial plan: 

1. Establish your goals in life – short, medium and long term. 

2. Work out what assets and liabilities you have – write them down. 
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3. Evaluate your current financial position – how close are you to achieving your goals? 

4. Develop your plan – create a “route map” for achieving your different goals. 

5. Implement your plan – make the changes and make it happen. 

6. Monitor and review your plan at least yearly and make adjustments when needed. 

 

It sounds easy enough but many Filipinos, according to Tiongson [3] spend more than we should, 

borrow unnecessarily, save inadequately, hardly prepare for the long term...while there has been 

an improvement in our financial education, we still need to enhance the citizen’s ability to do 

financial planning. 

Generation Y 

This research is an inquiry on the financial awareness and ownership among Generation Y 

individuals in Metro Manila.  Generation Y individuals are broadly defined as people born during 

the 1980s and early 1990s… who are more technologically savvy due to growing up within the 

Information Age and are prone to use media in everyday life [4].  These are individuals whose 

age group is between 20 and 35. 

The author’s specific interest in Generation Y is due to the fact that they are generally starting out 

in their careers, acquiring income abilities and starting to strike out on their own in charting their 

life for the future.  The author works directly with this generation specially those who are enrolled 

in the MBA program in DLSU where he has been teaching for the past 13 years.  In addition, the 

author also works as an agency executive in a leading life insurer in the Philippines whose primary 

objective is to help address the insurance and financial planning needs of Filipinos. 

The sample study, done thru purposive sampling, comes from students of the author as well as 

individuals from a BPO center.  The results are meant to contribute to the body of knowledge 

regarding Generation Y in relation to their financial instrument awareness and ownership and 

their specific rating and evaluation regarding identified financial instruments. 

The sample size for the study is 90 individuals.  The author devised a survey questionnaire which 

can be seen in Annex I.  The study will just showcase trends and distribution among the 

characteristics and attributes identified in the questionnaire. 

Demographic highlights 

Age, Gender and Status distribution. Most fall within the 20-25 age group, are female and single. 

 

 

Age group Frequency % to total  Gender Frequency % to total  Status Frequency % to total 

20-25 40 44%  Male 37 43%  Single 58 74% 
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26-30 34 38%  Female 49 57%  Married 20 26% 

31-35 16 18%   86 100%   78 100% 

 90 100%         

Education and Occupation.  Majority are college graduates in business and work in 

professional/technical positions with some in supervisory/managerial levels. 
 

Education Frequency % to total  Occupation Frequency % to total 

Business/economics 48 55%  Professional/technical 44 51% 

Engineering/IT 18 21%  Clerical 16 18% 

Nursing & AMP 10 11%  Supervisor/manager 13 15% 

Education/Law/Soc sciences 6 7%  Sales 12 14% 

Tech/Vocational 5 6%  Self-employed 2 2% 

 87 100%   87 100% 

Industry.  Majority of those surveyed work in the service industry followed by those in finance 

while most have worked 5 years of less. 
 

Industry Frequency % to total  Years of Work Frequency % to total 

Service 35 44%  <= 5 years 55 69% 

Finance 18 23%  6-10 years 20 25% 

Manufacturing 9 11%  >= 11 years 5 6% 

Government 7 9%   80 100% 

NGO 5 6%     

Others 5 6%     

 79 100%     

Monthly income.  Majority earn between P11,000 to P20,000 while a significant share comes 

from the P21K-P30K and P31K-50K income range each. 
 

Monthly income Frequency % to total 

<= P10K 8 10% 

P11K - <= P20K 28 35% 

P21K - <= P30K 19 24% 

P31K - <=P50K 19 24% 

>= P50K 5 6% 

 79 100% 

The above demographics are generally consistent with characteristics of those who are in 

Generation Y in the attributes cited. 

Financial instrument awareness and ownership 

Bank account.  Eighty of the 90 (89%) sampled reported bank account ownership, mostly savings 

account.  Almost an equal number had 1 or more than 2 or more bank accounts. A significant 
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percentage of the sampled owned personal accounts as opposed to corporate accounts. 

Most have had their accounts for 5 years or less.  Time deposit is not a preference among the 

depositors since only a small percentage have it or have had one. 

Savings account rating scale 
 

Strongly    Strongly 

Agree Agree Neutral Disagree Disagree 

1.  A savings account is good investment. 36 26 11 8 2 

2.  A savings account can be easily accessed. 55 29      

3.  Savings accounts provide safety for 39 

depositors’ money. 

35 6     

4.  Savings accounts provide good interest 25 6 26 15 12 

income.     

Respondents have a generally favorable viewpoint about savings account as can be seen from the 

above results.  There is a segment, although small, who do not view it as a good investment and 

does not provide good interest income. 

Insurance 

Type of insurance 
Life insurance 

Ownership 
52 (58%) 

Awareness 
16 (18%) 

Home insurance 18 (20%) 19 (21%) 

Auto insurance 26 (29%) 19 (21%) 

Accident insurance 23 (26%) 17 (19%) 

Health insurance 59 (66%) 20 (22%) 
 

Health insurance ownership was the highest followed by life insurance.  Health insurance 

awareness is high most probably because it is a staple employment benefit. 

 

There is also a good percentage of awareness of the different types of insurance specified. 

 

In addition, majority of those with insurance also specified that they either “Strongly agree” or 

“Agree” that insurance provide for good protection for the risk they cover as well as they are also 

good investment. 

 

Insurance ownership however is significantly lower than that of bank account. 
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Pre-need plans 

Type of pre-need Ownership Awareness 

Education plan 16 (18%) 53 (59%) 

Pension plan 17 (19%) 50 (56%) 

Memorial services/lot 16 (18%) 48 (53%) 

 

There is an almost equal ownership for the specified pre-need plans as well as their awareness. 

But the pre-need plans ownership is significantly lower compared to bank account and insurance. 

 

Majority of those with pre-need plans also specified that they either “Strongly agree” or “Agree” 

that pre-need plans provide for good protection for the risk they cover as well as they are also good 

investment. 

Investment instruments 
 

Type of investment 
T.bills/T.notes 

Ownership 
3 (3%) 

Awareness 
35 (39%) 

Corporate bonds 4 (4%) 37 (41%) 

UITF 10 (11%) 50  (56%) 

Mutual funds 19 (21%) 45 (50%) 

Stocks 15 (17%) 49 (54%) 
 

Mutual funds and stocks are the preferred investments among the surveyed respondents although 

they are lower in terms of ownership compared to bank accounts, insurance and pre-need plans. 

What works in favor of the above investment choices however is the high awareness among the 

respondents about them. 

In general, majority of those with the above investments also specified that they either “Strongly 

agree” or “Agree” that the investment vehicles either provide safety of invested capital and good 

return on investment 

Financial needs prioritization 

Rank   Financial need 

3.12 Funds for day-to-day expenses 

3.42 Health and illness expense 

3.84 Savings for emergency fund 

4.53 Education fund 

5.08 Future purchase of a house 

6.14 Retirement fund 

6.25 Future start up capital in business 

7.76 Future travel 

8.81 Future purchase of a car 

8.87 Funds for leisure and recreation 
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9.57 Funds for special purchase (gadgets, appliances, others) 

10.56 Funds for donation and contribution 

 

Based on the above ranking, even with the relative youth and lower income capacity of the 

Generation Y surveyed relative to their Generation X counterpart (those born between 1960 and 

1970) [4], they already know the things they have to prepare for financially by citing as top 

preferences (1) funds for day-to-day expenses, (2) health and illness expense, and (3) savings for 

emergency fund. 

 

Conclusions 

The results reveal that even at an early age, the Generation Y surveyed already exhibit awareness 

as well as ownership of the identified financial instruments. Although preference of respondents 

tend to be the traditional savings account and insurance, awareness for other forms of investments 

like UITF, mutual funds and stocks are high.  The awareness comes from several sources – school, 

advertisement, web source, family/friends, sales agents. 

Recommendations 

There are opportunities which can be exploited by insurance and pre-need companies to expand 

their sales and marketing activities in order to tap the needs of the market which can be provided 

for by their products specifically in the areas of protection, health, education, retirement and 

accident. 

Investment companies can also enhance their ability to communicate and reach out to the 

Generation Y segment in order to convince the segment about the potential in participating in 

UITF, mutual funds and stock investments to afford them potential for higher income.  This is 

significant considering the high awareness of the respondents about these products. The companies 

have to be able to educate the market about the possible risk but which can be balanced with the 

upside potential of growing the income and wealth of investors. 
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